The Future of Real Estate in Ohio:
Walkable Urban Places
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built environment vs
u.s. assets

% Source: Roulac Global Places, LLC
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TRANSPORTATION 21/VsS DEVELOPMENT

We first build our transportation system
and then it molds our metro regions

- Modification of Winston Churchill quote




TRANSPORTATION 21%/\2S DEVELOPMENT
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2" Version of the American Dream... Drivable Sub-Urban

INDUSTRIAL ECONOMY

“See the USA in your Chevrolet”
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only two general ways to build
the built environment

r—[ The Pendulum Swings in How America Invests ]ﬁ

Walkable
SubzlUrban

Option of Either
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HOW IT LAID OUT ON THE GROUND: 1960 to PRESENT
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Home Values- Cleveland Metro Area

Home Values

- Much Greater than Average

Average

- Much Less than Average . L
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KNOWLEDGE/EXPERIENCE ECONOMY

3 Version of the American Dream:
Option of Walkable Urban OR Drivable Sub-Urban
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the beginnini; of another
structural shift

—[ The Pendulum Swings in How America Invests ]—

Wellelle :
: SubzlUrban

Option of Either
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WHAT’S THE PRIMARY [REASOIN FOR MARKET
DEMAND FOR WALIKABILEE URBAN PLACES?

Television as a reflection of how
we want to live... then & now.
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u.s. household spending:
average, driveable, & walkable

*Source: Center for Neighborhood Technology
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GDP vs VMT GROWTH:

Disconnect After All These Years
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Data Sources: VMT:US DOT, BTS, Table 1-32: US Vehicle Miles, FHWA Traffic Volume Trends August 2010.
GDP: BEA National Income and Product Account Table, Table 1.1.6 Real GDP, Chained (2006) Dollars.

Khowledge Economy requires fewer car/truck tribs
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DEMAND PREFERENCE

Source: Dr. Jonathan Levine, University of Michigan
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the 6 types
of walk ups

GW Business



the 6 types
of walk ups

GREEN FIELD
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Arlington Starts Transforms in 1980s:
Rail Transit, Overlay Zoning & Mgmt

1980s: Ex-Sears Stores Same Place Today
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Two blocks north and south, single family housing that is highest priced in
Arlington on S/foot basis: Best of Two Worlds
10% of the land=50%+ of government revenues
Among best schools in Country...new housing has 0.4 per unit
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the 4 income property catagories
over the past 3 cycles
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Columbus

Worthington
OHIO

DOWNTOWN
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Worthingtonr

-13%
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THE FIVE-YEAR

ECONOMIC
DEVELOPMENT
STRATEGY

FOR THE DISTRICT OF COLUMBIA




DC ECONOMIC
DEVELOPMENT STRATEGY
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Most business-friendly economy
in the nation
I.argestmdmulugy center on the

3 Nation's destination of cholce
_ 4 End of retall leakage

Best-in-dass global medical
center

Tup North American destination
b farfmlgn investors, businesses
and tourists

100,000 new Jﬂbs and
51 bn new tax revenues




economic .
conclusions
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social equity
conclusions

Platinum

Gold

Silver

Copper

Economic Performance Social Equity Rating
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walk ups vs_
population
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